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WIRELESS CABLE QUESTIONNAIRE

OPERATING SYSTEM ISSUES

Name of \JVirel.ct Cable Operator. Central Dakota TV, Inc.

Location of Operating System: . 630 N 5th St. Carrington, ND 58421

1. When did you launch this system? Nmrember I, 1990

PART B .

2. Had the FCC been responsible for delays in launching this system? If so, please provide
details. No

Page B-1
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3. How many microwave channels are employed on your system? _71..-_

4. How many microw~ve channels do you antidpate adding? _-=2,--_

5. If you utilize VHFmU antennas at the~ to deliver local broadC3st
signals,.how many additional channels are provided to subscribers? _4--._

6. Do you anticipate using digital compression? If so, what factors will dictate when you
install compression tectlnology? Do you anticipate using a hybrid ..nalog/digital system
either as a transitional vehicle or as a final system design? If so, please provide details.

Yes, we anticipate using digital compression. We are waiting for
more information. So far we have received very few details about the
compression technology.
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7. Does your system compete diredly with one or more cable systems? If GOt please list the
name of the cable system{s). identify Its franchise area, It penetration percentage based
on home passed, and provide its current channel capacity?

Midcontinent Cable Co. Carrington, New Rockford, and Fessenden
- penetration percentages I don't know .•. probably at least 2/3 of the homes.
- channel capacity ... 30 channels

Cable Services - Jamestown, Medina
- penetration ?
- channel capacity 30 channels

8. Please Identity the percentage of your wirel... eab1e system service area that overlap
with the anHl served by the cable operator(s) In your area and the number of homes
within the overlap zone?

The area of overlap is approximately 5%. However the population in
the cable TV towns is approximately 15,000.

9. In your opinion, how long Will it take for this system to seNe II a competitive alternative
to cable? VVhat is the basis of your projeetion?

We plan to be a competitve alternative as soon as digital compression is
available and affordable. At this time, we are only licensed for 11 channels
and it's hard to compete. When will this be available? We don't know.

10. How many homes are whhIn the coverage pattern of your system and what percentage
of those homee do you anticipate ycu will be unable to serve due to terrain blockage,
buildings or foliage without using repeaters?

There are approximately 4,500 homes in our service area and about
10% are unable to receive our signal due to terrain, trees, or buildings.

Page B-3
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11. How many subscribers did you have after one year of operation? Three years? Ave
years? If you have not been in operation that long, what are your projections as to the
percentage of homes passed that will subsaibe to your wireless cable system one year
after launch, three years after launch and five years after launch? What is the basis for
your estimated subscnber penetration?

One Year
Three Years
Five Years - Projection

12. What are the ra_ you charge your sub8aibers for your basic tier of saNtee? How many
channels are In your be8ic pagkege? 'Nhat are the natH 1hIIt the cable operator(s) in your
area charge for bnio saNtee? How many chlnnels does the C8bfe opetator offer In hiS
basic package? How many of those channels c.ompriae locIIlly-mendated programming
(bulletin boards, PEG channels, etc)?

Our basic package includes 10 channels for $15.00 per month.

Local Cable operator offers 25 channels for $17.50 per month
and 2 of the channels are Community or Barker channels.

Page e-.
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13. What are the rates you charge yoursubscribers for your othertiers ofservtce? How many
channels are in your other tiers? What are the rates that the cable operator(s) in your
area charge for their other tiers of service? How many of the channels en nen-ba5ic tiers
comprise locally-mendated programming (buRetin boardQ, PEG channels, etc)?

We do not have tiers at this time.

The local cable company doesn't offer tiers either as far as I know.
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14. Is any pOrtion of your market served by another non-cable mUlticnannel vIdeo .
programming distributof'$? If y05, what portion of the market is served by tho other
distributor?

No

15. How vigorous is the competition for programming among multichannel Vfdeo programming
distributors in your market area?

Not very vigorous.

Page 8.6
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MlltlLisa CAlLE QUESTIONNAIRE

OPERATING IVlTiII.IUD

NM1e of WI,... Clable Operator: Rt:.C Sel\' ices, Inc.

l.aaItion of Operating Syatem: lindsay I OK

PARTB

1. When did Vau launch this Iystem?~

2. H8d the FCC been respo~bIe for dellY' in launching ttlia Iynam? It '0, pteale provtde
details.

Yes. Slow on ISSlJing our !i(;cnse. We were the only applicant for this area.

Page EM
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3. How many miurawav. e:ttannelA are employed an yoor 1V*n? _1...;..U__

... Haw many microwaVe Manne" do you anticipate adding? __16__

5. If you utilize VHFIUHF antennae at tho subecriber'a home to deW. local broadcalt
IIgnal., how many additional c:hanne...,.. proYided to subscriber81 "",,7__

8. Do you antidpat8 ullng digital compression? If 10. what factort witt dictate when you
inataU compr...ion technology? Do you anticiptlte \,Iaina • hybrid analog/digital eyatam
either a. a tlanl,Uonal vehicle or as a ftnal ayat8m dIItgn? If &0, pIeue provide detllill.

Cost is tht! main fanor [0 determine what system and when WP. will WOP. It. We
do want to add channlds. Tt:t:hnology will have to produce the saml.! (.k!"r PlCtufl!
lildl we now get or we will not use any compressions system until it can.

S 3~l:tcl 1.9SaS91.1 -OJ
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1. Deel your system QXTIpete diredly with one or more cable .y.m.? If80, pluM..the
nama of the eab\« avstem(s), identifY Its franctlile ...... It penenaton~~

on home pa&ed, and provide Itil CUIT'8ftt dtannef capacity?

No. We can't compete beCdUSl! of program cost difference. We do St'lrv~ drf~dS r1ul

s(~r"cd hy ,i (dblf! company. The cable systems in our area arc Tel and MultlMedltl
Wllh some small local systems in the area.

8. PIeau idendty the percentage of your wirel•• Gllblo lyatem M1Vioe ..... that overlap
with the .... "Ned by the~ oplntor(l) in your .... Ind the number of tlcNMI
within the overtap zone?

We try to serve the rural areas not served by cable companies.

9. In your opinion. how long wit it take for thiI.~m to serve • 8 compe1ItMIattellliltive
to cable? V\Nt Ie the baais of your projdon?

10. How many homu aN within the coverage paIam of your system and what percentage
of tfW)ee hDm88 do you anIICIpata you wit be unable to aerve due to terrain blockage,
buildings or faIi8ga 'NdhOut U&ing repeat8n?

~O,U<XJ hornell' in th~~ drC<l.

expect to serve 10%.

0t 3:lV'd 1.9S8S91.t 'OJ
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11. How many .ubacribe,. did you have after one y.. of operation? Three yeera1 FiVe
~7 If you have not bMn in opntlon INt long, whet .nt '10411 projecltiona .. to the
percentag. of hom_ p ed that willlU~ to your ...... C8bIe ayaram one '1M'
.... launch, three y eftar Ilunch Ind five years after 1aurd1? Whet II the bali, for
your eettm.ted .ubKnber penetration?

Uno yoar -
I wo years
Threo yoars ­
Present -

12. wtwt .. the ..... you charge your ........,. for 'lout buM: .... ofuMce? How many
channeIa •• In 'lour bUlC pec;NQC? Ytt* IN the raIN that the c:8bIe operator(.) in your
..dwge for b8&iD seND? How manw c:NnrIM dole tN c.bIe operator otfw In htt
baIIC peckage? How m....y of thole cha~ QOf'RPriM~d proerarnmIna
(bulletin boards, PEG chlnnell. etc)?

We oHm' nint: channels of basic programming for $17.95. This includes onu tJPV
ch•.lnnel. TIll! .1\lllr·JMt! h.Jsic r.Jle charged by lhe l:able operators IS S11.0U (or
'15 c:hannels with one bulletin board channel.

11 3::l\:td 1.9S8S51. 1 • a 1
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13. \NMt .... the .... you chatge your IUbIcrtbtlI tor ~our other tiefI at181V1ce? How mInY
dlllMda .... In your oth.r '*-1 'Mwt are 1M mas that the calM ......) in your
area ""Irae for their otNtr tiers of seMce? Haw many ofN d\In,. on non-buiG IJerw
compri.. Icx:.lly-mandatlld programming (buDetln boardli, PEG ch....nee•. etc)?

We char~t· $17./)1) for basic ,tnd an additional $11.00 for the premium c:hanrwb - ,i

totdl of 10 cht'lnnf!ls.

t. 9 6889t. t • a I
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14. I. 8NI pOrtIon of your market S81Ved by another non-cable multk:fW1nel vtdIIO
prognammtng dfatributura? (f yee. what poItion of the metbt '- ..fWd by th4t ottMtt
dtatributM?

15. How vigoroua is the competition for PIOQI'Immi'G among multicftannel VIeIeo Pf'ogrammlng
d.tnbutol"l In your mariult ...1

Sm."/I.
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WIRELESS CABLE QUESTIONNAIRE

OPERATING SYSTEM ISSUES

PART B

Name of 'Nireless Cable Operator: L;.J. I).r. (!., H. T~

Location of Operating System: LIm 14) 0 tI /0

1. When did you launch this system?~ 2.-

2. Had the FCC been re5ponsible for delays in launching this system? If so, please provide
details.

Page B-1
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3. How many microwave channels are employed on your system? 13

4. How many microwave channels do you anticipate adding? - 0 .

5. If you utilize VHF/UHF antennas at the subscribers home to deliver local broadcast
signals, how many additional channels are provided to subscribers? - """'IA-

6. Do you anticipate using digital compression? If so, what factors will dictate when you
install compression technology? Do you anticipate using a hybrid analog/digital system
either as a transitional vehicle or as a final system design? If so, please provide details.

Page B-2
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7.

8.

9.

10.

Does your system compete di~ectly.wi~h one or ~ore cable systems? If so, please list the
name of the cable system(~), I~entlfy Its franChIse area, it penetration percent~ge based
on home passed, and provIde Its current channel capacity?

vJJL-L- ~~~r
WL-.-. f;:;- 9.~ i ~~

:?r-tL~~·

Please identify the percentage of your wireless cable system service area that overlap
with the area served by the cable operator(s) in your area and the number of homes
within the overl~p 20n8?

In your opinion, how long will it take for this system to serve as a competitive alternative

to cab~? 'Jet i. the bo.i.=tiO:~) ~1~ :-~
~ L) ~,:~.Z::~:J1A-/

How many hom... are within the coverage pottem of your system.~n;.ge
of those homes do you anticipate you will be unable to serve due to terrain blockage,
buildings or foliage without using ....pe.ters? -tI.

~o,: if-tl ~;~::::J .
~rc= -cL ~(WL
f~1~~~·
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WIRELESS C~8LE ASSC INTL F~X NO. 202 452 0041 '"" ., :19
~, l. I .

z..

How many subscribers did you have after one year of operation? Three years? Five
years? If you have not been in operation that long, what are your projections as to the
percentage of homes passed that will subscribe to your wireless cable system one year
after launch. three years after launch and frve years after launch? What is the basis for
your estimated subscriber penetration?

4J~"-\

11,

ESPN
NBC-Limal!1l
HBO * :nJ
PAY PER VIEW·* [nJ

THE DISNEY CHANNEL •
THE WEATHER CHANNEL
CNN
USA NETWORK
WTBS-ATLANTA
DISCOVERY CHANNEL
THE NASHVILLE NETWORK (TNN) inJ
ABC - Toledo l!1I
NICKELODEON
PBS - Bowling Greenl!1l
THE FAMILY CHANNEL (CBN)
WGN - CHICAGO
CNN HEADLINE NEWS
SHOWflME * l!1I
TNT-TURNER NETWORK
TELEVISION **.
CBS - Columbus l!1I
A&E
VH-ll!1l
CINEMAX* l!1I
FOX - Fort Wayne l!1I
MIND EXTENSION
CHANNEL LISTINGS

CH 40
CH 41
CH 42
CH 46
CH 55
CH 70
CH 77

CH 1
CH 5
CH 8
CH 9
CH 12
CH 14
CH 17
CH 18
CH 19
CH 20
CH 23
CH 24
CH 25
CH 27
CH 29
CH 31
CH 32
CH 37
CH 38

$29.99 per month·

$24.99 per month·

$23.99 per month*
$24.99 per month·
$24.99 per month·

WA.T.CH. TV

What are the rates you charge your subscribers for your basic tier of saNice? Ho~ many
channels are in your basic package? What are the rates that the cable operator(s) In yo~r

area charge for basic service? How many channels does thea C3ble operator offer tnhls
basic package? How many of those channela comprise locally-mandated programming
(bulletin boards, PEG channels, etc)?

2323A ALLENTOWN ROAD
LIMA, OHIO 45805
(419) 227-2266 or
1-800-589-3837

MONTHLY SERVICE CHARGES:
BASIC SERVICE: $18.95 per month
Additional set top: $ 4.95 per month
HBO: $ 9.95 per month
SHOWTIME: $ 8.99 per month·
DISNEY CHANNEL: $ 8.95 per month
CINEMAX: $ 6.99 permonth·
SHOWTIME/DISNEY: $14.99 per month·
CINEMAXIDISNEY: $14.99 per month·
CINEMAX/SHOWTIME: $14.99 per month·
HBO/SHOWTIME: $17.99 per month·
HBO/DISNEY: $17.99 per month·
SHOWTIME/CINEMAX/
DISNEY:
HBO/CINEMAX/DISNEY:
HBO/SHOWTIME/DISNEY:
HBO/SHOWTIME/
CINEMAX:
HBO/SHOWTIME/
CINEMAX/DISNEY:
* Effective June 1, 1994

12.
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13. What are the rates you charge your subscribers for your other tiers of service'? How many
channels are in your other tiers? What are the rates that the cable operator(s) in your
area charge for their other tiers of service? How many of the channels on non-basic tiers
comprise locally-mandated programming (bulletin boards. PEG channels, etc)?

y~
Y 1;71
~
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14. Is any portion of your market served by another non-cable multichannel video
programming distributors? If yes, what portion of the market is served by the other
distributor?

15. How vigorous is the competition for programming among multichannel video programming
distributors in your market area?

!Z3a~
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